EU Market Perspectives for Macedonian Companies by Boskov, Tatjana
  
 
 
 
VOLUME 10  NUMBER 2  May 2018 
International Journal of Information, 
Business and Management 
ISSN 2076-9202 (Print)  
ISSN 2218-046X (Online) 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018                               
 
ISSN 2076-9202 
i
International Journal of Information, Business and Management  
 
ABOUT JOURNAL 
The International Journal of Information, Business and Management (IJIBM) was first published in 2009, 
and is published 4 issues per year. IJIBM is indexed and abstracted in EBSCO, ROAD, OALib, Ulrich's 
Periodicals Directory, ProQuest (ABI/INFORM Global) , ZORA (Zurich Open Repository and 
Archive),  IndexCopernicus, JournalSeek, New Jour, getCITED, Directory of Research Journals 
Indexing, Open J-Gate, Universal Impact Factor, CiteFactor, ResearchBib, EBSCO Open Access 
Journals, Scientific Indexing Service, InnoSpace - SJIF Scientific Journal Impact Factor, The Index 
of Information Systems Journals, National Central Library Taiwan, National Library of Australia , 
National Science Library (Chinese Academy of Sciences), German National Library of Economics, 
Eurasian Scientific Journal Index, INTERNATIONAL INSTITUTE OF ORGANIZED RESEARCH 
(I2OR), Stanford University (USA), The University of New South Wales (Australia). Since 2013, the 
IJIBM has been included into the EBSCO (Business Source Corporate Plus database), one of the largest 
full-text databases around the world. Since 2013, the IJIBM has been included into the ProQuest 
(ABI/INFORM Global) list. Since 2014, the IJIBM has been included into the National Science Library 
(Chinese Academy of Sciences) one of the top databases in China. 
IJIBM is an international journal that brings together research papers on all aspects of Information, 
Business and Management in all areas. The journal focuses on research that stems from academic and 
industrial need and can guide the activities of managers, consultants, software developers and 
researchers. It publishes accessible articles on research and industrial applications, new techniques and 
development trends. 
IJIBM serves the academic and professional purposes for those such as scientists, professionals, 
educators, social workers and managers. It provides new methodology, techniques, models and practical 
applications in various areas. 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018 
ISSN 2076-9202 
ii
International Journal of Information, Business and Management 
CONTENTS 
1 PUBLISHER, EDITOR IN CHIEF, MANAGING EDITOR AND EDITORIAL BOARD 
2 MODERATING EFFECT OF SELF-EFFICACY ON THE RELATIONSHIP BETWEEN WOMEN 
EMPOWERMENT AND NEW VENTURE CREATION IN BENUE STATE, NIGERIA 
ASENGE EMMANUEL LUBEM, DIAKA HEMBADOON SARAH 
3 ESTIMATING THE CAUSALITY BETWEEN REER AND TOURISM-LED GROWTH 
TATJANA BOSHKOV, DIMITAR KOVACEVSKI, DUSHKO JOSHEVSKI, NIKOLA DIMITROV 
4 PARADIGM SHIFT IN EMPLOYEE ENGAGEMENT – A CRITICAL ANALYSIS ON THE DRIVERS 
OF EMPLOYEE ENGAGEMENT 
M.RUBAN ANTONY 
5 THE BENEFIT OF STAKEHOLDERS MANAGEMENT IN NIGERIAN INDUSTRIES 
ORAJAKA UGOCHUKWU PAUL 
6 URBAN DEVELOPMENT - ENGINE FOR ECONOMIC GROWTH: EVIDENCE FOR MACEDONIA 
AND GREECE 
TATJANA BOSHKOV, DIMITAR KOVACEVSKI,DUSHKO JOSHEVSKI 
7 INTEGRATED INFORMATION SYSTEM FOR DISASTER MANAGEMENT: A CREATIVE CASE 
STUDY 
SABBIR AHMAD, IKHTEAR RAHMAN, AVIJIT MALLIK, ARMAN AREFIN 
8 IMPORTANCE OF AGRO-TOURISM FOR DEVELOPMENT OF TOURISM IN NORTHEASTERN 
MACEDONIA 
TANJA ANGELKOVA PETKOVA, SUZANA DZORDZEVIC MILOSEVIC, CVETANKA RISTOVA 
9 EU MARKET PERSPECTIVES FOR MACEDONIAN COMPANIES 
TATJANA BOSHKOV 
10 BLUE OCEAN STRATEGY FOR MICROENTERPRISES 
ANGELA AU, JAN TUCKER 
11 THE IMPACT OF PUBLIC DEBT ON ECONOMIC GROWTH OF PAKISTAN 
AMARA AKRAM KHAN, ABDUR RAUF, MIRAJUL-HAQ, NIGHAT ANWAR 
12 MANAGEMENT STYLES AND PERFORMANCE OF SMALL AND MEDIUM-SIZED 
ENTERPRISES IN MALAYSIA 
Noor Syakirah Zakaria, Mohd Khairuddin Hashim, Sa’ari Ahmad 
13 ACTIVITY ANALYSIS OF CONTROL FOR MICRO LENDING ON BANK NAGARI PASAR RAYA 
BRANCH PADANG 
HERYANTO 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018 
ISSN 2076-9202 
iii
14 EFFECT OF LIQUIDITY AND PROFITABILITY TO BANK STOCK RETURN IN INDONESIA 
STOCK EXCHANGE (IDX) 
HERYANTO 
15 CHANGES IN ATTORNEY IN THE PROCESS OF PRELIMINARY EXPLORATION AND 
INVESTIGATIONS ACCORDING TO CODE OF CRIMINAL PROCEDURE ADOPTED IN 2013 IN 
THE ISLAMIC REPUBLIC OF IRAN 
MOHAMMAD HABIBI 
16 CONTINUOUS ASSESSMENT BASED ON ACADEMIC ACHIEVEMENT 
OSMAN MAVLAVIKANI, MAJED MAVLAVIKANI, KAMAL ASAD, NAMAGH HUSSEIN PANAH 
17 THE IMPACT OF BUDGETING ON THE PERFORMANCE OF MAHA CEMENTS (MY HOME 
INDUSTRIES PVT LTD) 
ARUNA POLISETTY, AKKENA MOUNICA 
18 CONCEPTUAL MODEL OF EMPLOYEE TRUST IN MANAGEMENT AND ORGANIZATIONAL 
JUSTICE IN INTERNATIONAL COMPANIES 
MUHAMMAD KHALEEL, SHANKAR CHELLIAH, JAMSHED KHALID, MUHAMMAD JAMIL, FARYAL MANZOOR 
19 CROSS INDUSTRY CAPITAL STRUCTURE AND FIRM CHARACTERISTICS IN PAKISTAN 
SAMAR WAQAR MUFTI, SHEHLA AMJAD 
20 INTELLIGENT LIFE CYCLE ASSESSMENT IN ENVIRONMENTAL SUSTAINABILITY 
ÖZLEM ŞENVAR 
21 E GOVERNMENT SYSTEMS AND ITS IMPACT ON QUALITY OF SERVICE AT PUBLIC 
HOSPITALS IN AMMAN (FILED STUDY) 
ALAA TAWFIQ AL-ZYADAT 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018 
ISSN 2076-9202 
iv
International Journal of Information, Business and Management 
Publisher: Elite Hall Publishing House 
Editor in Chief: Managing Editor: 
Dr. Muzaffar Ahmed (Bangladesh) 
E-mail:muzaahme1@gmail.com 
Dr. Jia Chi Tsou 
Associate Professor, Department of Business Administration 
China University of Technology, Taiwan 
E-mail: jtsou.tw@yahoo.com.tw 
Editorial Board: 
Dr. Claudio De Stefano 
Professor, Department of Computer Science 
University of Cassino, Italy. 
E-mail: destefano@unicas.it
Prof. Paolo Pietro Biancone 
Professor of Financial Accounting, Faculty of Management 
and Economics 
University of Turin, Italy 
Email: biancone@econ.unito.it
Dr. Michael A. Hignite, Ph.D. 
Professor, Department of Computer Information Systems, 
College of Business 
Missouri State University, USA 
Email: mikehignite@missouristateuniversity.com 
Dr. Seema Varshney 
Assistant Professor, Waljat college of applied sciences 
Muscat, Oman 
E-mail: smvarster@gmail.com 
Dr. Morteza Rasti Barzoki 
Assistant Professor, Department of Industrial Engineering 
Isfahan University of Technology, Iran 
E-mail: rasti@cc.iut.ac.ir 
Mr. Mohsen Fathollah Bayati 
Department of Industrial Engineering 
Iran University of Science and Technology, Iran 
E-mail: mfbayati@ind.iust.ac.ir 
Dr. Edgardo Palza Vargas 
Telfer School of Management 
University of Ottawa, Canada 
Email: edgardo.palza-vargas.1@ens.etsmtl.ca
Dr. Solomon Markos 
Assistant Professor, School of Commerce 
Addis Ababa University, Ethiopia 
Email: solomonmarkos5@yahoo.com 
Dr. Olu Ojo 
Lecturer, Department of Business Administration 
Osun State University, Nigeria 
Email: oluojoe@yahoo.com
Dr. Mohammed-Aminu Sanda 
Visiting Research Fellow, Lulea University of Technology, 
Sweden 
Senior Lecturer, Department of Organization and Human 
Resource Management, University of Ghana, Ghana 
Email: masanda@ug.edu.gh
Dr. Khalid Zaman 
Assistant Professor, Department of Management Sciences 
COMSATS Institute of Information Technology, Pakistan 
Email: khalidzaman@ciit.net.pk 
Dr. Kartinah Ayupp 
Deputy Dean, Economics and Business 
Universiti Malaysia Sarawak, Malaysia 
Email: akartinah@feb.unimas.my
Dr. Malyadri. Pacha 
Principal, Government Degree College 
Affiliated to Osmania University, India 
Email: drpm16@yahoo.co.in
Dr. Arif Anjum 
Assistant Professor, M.S.G. Arts, Science & Commerce 
College, Malegaon, India 
Managing Editor, International Journal of Management 
Studies 
Email: infoijcms@gmail.com
Mr. Andrew McCalister 
Global Research Awardee,  Royal Academy of Engineering, 
University of Cambridge, UK 
Email: andrewmccalister@gmail.com
Dr. Mohsin Shaikh 
Professor & Head, Department of Management Studies 
SKN College of Engineering, Pune, India 
Email: skmohs@yahoo.co.in
Dr. M. Razaullah Khan 
Associate Professor, Department of Commerce & 
Management Science 
Maulana Azad College, Aurangabad, India 
Email: drrazakhan@sify.com
Mr. Kai Pan 
Research Assistant & Ph.D. Candidate, Department of 
Software and Information Systems 
University of North Carolina (UNC Charlotte), USA 
Email: kpan@uncc.edu 
Dr. Sundar Kumararaj 
Associate Professor, Commerce Wing, Directorate of 
Distance Education, 
Annamalai University, Annamalai Nagar, Tamil Nadu, India 
E-Mail: commercesundar@gmail.com 
Dr. Mohammad Alawin 
Associate Professor, Business Economics Department 
The University of Jordan, Amman, Jordan 
E-mail: m.alawin@ju.edu.jo 
Mr. Dinh Tran Ngoc Huy 
Visiting lecturer, PhD candidate , Banking University HCMC, 
Vietnam 
Email: dtnhuy2010@gmail.com 
Dr. Cüneyt AKAR 
Associate Professor, Department of Business Administration 
Bandirma Onyedi Eylul University, Turkey 
Email: cakar@bandirma.edu.tr 
Web: http://ijibm.elitehall.com 
ISSN 2076-9202 (Print)  
ISSN 2218-046X (Online) 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018 
ISSN 2076-9202 
115
EU MARKET PERSPECTIVES FOR MACEDONIAN COMPANIES 
Tatjana Boshkov, PhD 
Assistant Professor 
Faculty of Tourism and Business logistics 
University “Goce Delcev”, Stip, Macedonia 
Email: tatjana.boskov@ugd.edu.mk; tatjana.boshkov@gmail.com 
Abstract 
We live in a world of globalization, where markets have opened up for the trading of goods and 
services, and therefore huge profits. Without a market there is no trade, and without trade there is no profit, 
economic growth and development. Therefore, all economies, especially small ones, are "searching for" 
and fighting the restless spirit of competition and "hoping" the hope of being a "link" in this international 
trading concept and supply chains. This large single European market with huge absorptive power has been 
opened in front of Macedonia, especially attractive for our Macedonian small and medium enterprises, 
through which they will raise the level of well-being. 
In this paper I discuss first for the conditions in Euro zone, then in Greece, Croatia and Bulgaria 
and then follow the statement for Macedonia regarding the EU market perspectives for Macedonian 
companies. 
Key words: EU, Market, companies, economy, SMEs internalization. 
1. Introduction
Examination of the process of economic convergence is very important, because Macedonia wants 
to join into the EU. Also, evaluation in terms of the economic criteria of the EMU, the analysis of the 
Maastricht convergence criteria are with exceptional importance for creation of economic and political 
decisions in Macedonia. Thus, Macedonia with aim to become a full member of the EU and EMU, must 
meet the first step to "acqui communautaire" and the second step, known as Maastricht economic criteria 
for membership. In order to give an answer about Macedonian economic capacity in meeting the 
economic criteria for EU and EMU membership, there is targeted analysis of the main Macedonian 
macroeconomic challenges.  
This large single European market with huge absorptive power has been opened in front of 
Macedonia, especially attractive for our Macedonian small and medium enterprises, through which they 
will raise the level of well-being. Experts clearly, with statistics point to the situation and challenges that 
this Single European Market offers for Macedonia. In fact, reading their text, the recommendations should 
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be visible to everyone - both for the academic "business" and for business makers. It's a fact that all this 
policy and action should get a more dynamic pace and reinforced efforts and demands to succeed in this 
convergence and exploit the potentials. 
The developments in the European Commission, on May 6, 2015 gave a proposal that goes far 
beyond the creation of their policy, i.e. a vision of deepening the market by utilizing digital tools. The 
intention of even greater functionality should increase our seriousness for "catching up" with the European 
integration process. The Internet and digital technologies have transformed the world and the way of life. 
Existing online barriers mean that citizens miss goods and services, Internet companies are limited, and 
businesses and the government can’t fully benefit from the benefits of digital tools. 
 
2. Review of Europe’s economic and social sustainability 
 
Today, regulated services are becoming more important for Europe's growth and its economic and 
social sustainability. Thus, the EC focuses on the "Energy Union" and "Digital Single Market". While the 
old single market of goods and unregulated services has been satisfactorily solved through the 
harmonization of harmonization standards, the new single market challenge is the existence of regulatory 
enforcement agencies. 
In the context of this, the EC has the idea to adapt the European single market to the digital age 
and all 28 national markets to become truly one market. Their calculations show earnings of € 415 billion 
per year and accordingly, the number of jobs will grow. In short, the EC is referring to the moment that all 
this will work by creating standards as an important tool for all different systems to integrate and work 
together and to take advantage of the power of the digital market that has more than 500 million people in 
Europe. The first suggestions were given in June 2015, stating what are the users of the benefits - 
consumers, small and medium-sized enterprises, the creative sector, the industry. At the same time, the 
EC clarifies the solutions to all possible electronic problems, how the EC facilitates e-commerce, how the 
rights of consumers will be respected and protected, how will be regulated the prices, value added tax, 
plagiarism, etc.  
So, EU policymakers analyze  how businesses can develop a digital single market that: provides 
confidence through "smart" regulation and by raising awareness of the positive potential for using data; 
guarantees free flow of data; provides conditions for investment in digital infrastructure to improve access 
and connectivity; encourages continuous investments in quality digital content for consumers; develops 
skills, encourages and promotes talent and innovation; and fosters e-commerce by raising awareness of its 
benefits. 
2.1. Euro zone situation 
 
Domestic demand in many parts of the currency bloc will be constrained by elevated unemployment, 
fiscal austerity and high debt levels. The unemployment rate across the 19 Euro zone member states was 
11% in August, down from 11.5% a year earlier. But the labour market is particularly weak in the Euro zone 
periphery; compare, for example, the low jobless rates in Germany (4.5%) with the rates in Greece (25.2%) 
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and Spain (22.2%). Moreover, youth unemployment is still above 50% in some regions of Southern Europe, 
which is a potential source of social instability and low productivity growth for decades to come. Progress 
in reducing unemployment will remain slow. Unit labour costs have fallen significantly in these countries. 
This has boosted companies' competitiveness and, crucially, these countries'external positions. Regulatory 
reform has improved the business environment, for example by increasing labour-market flexibility, 
boosting investment incentives and opening closed professions. 
 
2.2. Neighbours’ trading-partners countries of Macedonia which are part of EU?! 
 
The erosion of trust between Greece and its euro zone partners means that implementation risks 
have intensified significantly. Once the pretence that membership is irrevocable is removed, attention will 
turn to other highly-indebted countries in the single-currency area. The conclusion is that countries leaving 
the Euro zone under duress would suffer large devaluations and be unable to service euro-denominated 
debts. The global financial system would suffer huge losses and the world economy would be plunged into 
recession. 
 
After six years of recession, the Croatia’s reports are optimistic and it could be expected for 
investments. There is positive contribution from net exports, as the recovery of the Euro area boost 
exports and imports will still be subdued due to stagnant private consumption. In 2016, there was broader 
recovery with a growth rate of 1.1% due to rebounding domestic demand and another year of positive 
stimulus from net exports. Private consumption finally recovered on the back of improving labor market 
conditions and higher credit growth. Public consumption, however, is still constrained by consolidation 
efforts. Given improved utilization of EU funds, investment growth is expected to turn positive.  
 
Today, the main characteristic for Bulgaria is gradual revival of domestic demand. While Bulgaria 
managed to avoid a pronounced slowdown in economic activity despite last year’s failure of Corporate 
Commercial Bank (CCB) – one of the largest domestically owned banks – there are no signs of a 
significant acceleration of growth beyond 2% until the end of 2017. At the same time, the labor market 
has continued to stabilize on the back of declining unemployment and rising employment rates. Declining 
energy prices have been the main reason for consumer price deflation in Bulgaria since August 2013. Also, 
it is expected exports to accelerate gradually over the forecast horizon. Monetary easing in the euro area 
and the resulting depreciation of Bulgaria’s anchor currency stimulate its exports. Import growth outpaces 
export growth, reflecting resurging domestic demand and moderate FDI inflows in recent years. 
 
3. Conditions and policy measures for Macedonian companies 
 
If we get analyzed the statistics above, we can discuss about Macedonian companies perspectives 
to be part of EU market as to create policy measures. So, what are the benefits for Macedonian companies 
from EU market integration and what should they implement as SMEs strategy to be more attractive 
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trading country? 
In January 2014, Macedonian government published a Programme for the Support and Development of 
SMEs. The Programme  identifies three policy areas of major importance for SMEs:  
- internationalization;  
-the reduction of administrative burdens, especially as regards licensing procedures; and  
- improved access for financing micro-firms.  
 
This underlines the essential meaning of a)creation of new and innovative firms and  graduation 
of as many informal enterprises as possible into the formal sector, b) SMEs have to become more 
competitive and productive at their home base and c) SMEs have to achieve a level of competitiveness 
that will enable them to integrate into the global value chains through trade (exports and 
internationalization) and investment, including linkages with FDI. 
In some direct or indirect way, competitiveness is embodied in the characteristics of the firm for several 
reasons: 
• the current efficiency and effectiveness of the use of resources,  
• the willingness and the ability to relate profitability to growth of capacity (i.e. the willingness to 
invest), and  
• the ability to innovate to improve technology and organization and thus improve efficiency and 
effectiveness.  
Notwithstanding such specificity, past and present experiences and practices of developed countries offer 
a menu of lessons and best practices for Macedonian SMEs. In this way SMEs in Macedonia always 
should think on few “moments”: 
• Peace and stability is a key requirement for the development of SMEs and for attracting foreign 
investment.  
• SME development requires a crosscutting strategy, (i.e. its success depends on the ability of 
governments to implement sound macroeconomic policies, the capability of stakeholders to develop 
conducive microeconomic business environments, and the ability of SMEs to implement 
competitive operating practices and business strategies).  
• Dialogue and partnerships between the stakeholders is essential   
• Investments in physical infrastructure and business services and the implementation capacity of 
policy makers, local level administrators and support structures determine success. Continued 
dialogue and partnerships between stakeholders into implementation and review of supportive 
measures, particularly, those related to capacity building in institutions at all levels, yields improved 
outcomes.  
 
4. Effect of internationalization for Macedonian SMEs 
 
Why is important to support greater internationalisation for Macedonian companies? Could be 
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mentioned several reason: 
1. international SMEs create more jobs 
2. international SMEs are more innovative 
3. public support goes largely un‐noticed 
4. European SMEs are more internationally active than US and Japanese SMEs.       
Overall, European firms are more active than their counterparts in Japan or the US. Even if 
only extra EU exports are considered they still perform better; 
5. most often SMEs start international activities by importing.  
 
Another point of view is that all SMEs benefit to some extent as higher exports raise:  
a) overall income levels, and hence the demand for goods and services sold by domestic demand facing 
SMEs, and  
b) the demand for goods and services originating from exporting‐oriented enterprises.  
 
If we take a look on reports and analysis, SME performance forecast for 2015 showed that total 
value added generated by SMEs in the EU28 has returned above its pre‐crisis level and is expected to 
continue to rise by another two percentage points by 2015, expanding by 2.8% and 3.4% in 2015. 
Employment in EU28 SMEs is also expected to increase, growing by 0.7% in 2015. Moreover, the 
number of SMEs is predicted to increase by 0.38% in 2015. All three groups of SMEs are predicted to 
expand in 2015, with micro SMEs expected to grow somewhat less rapidly than small and medium‐size 
SMEs.The estimate of annual growth in SME value added in 2013 and 2014 are little changed from the 
forecasts shown in the 2013 report.This reflects the fact that firms, large and small, focus much more than 
previously expected on improving their productivity. 
Macedonian output growth accelerated in 2014, driven by exports of foreign investors and public 
infrastructure investment.Solid gains in household spending further bolstered domestic demand. Given 
high investment- and trade-related import demand, the foreign balance weighed down on economic 
activity. Further gains in domestic demand are likely to set GDP growth at an even higher pace in 2015 
and 2016, while the negative contribution from net exports is expected to diminish. The government 
remains supportive, with plans for further infrastructure projects, and increases in entitlement spending, 
relaxing its mid-term fiscal consolidation strategy. The government is expected to continue providing a 
positive fiscal impulse to domestic demand this year and next, by further increasing social transfers, 
pensions, and public wages.  
At the same time, significant budget funds, and financing by state-owned enterprises, are 
earmarked for further public infrastructure investment. The recent and envisaged increases in entitlement 
spending are already leaving their mark on budget performance - in the first two months of 2015, the 
accumulated budget deficit amounted to some 25% of the full-year budget target, or 0.8% of projected 
GDP.  
Regarding the analysis, the key components of an SME strategy which Macedonia should 
consider to be competitive on EU market, includes :  
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• the ability of SMEs to implement competitive operating practices and business strategies.  
• Increase efforts to develop and strengthen enabling legal, regulatory and administrative 
environments at local, regional and national levels, where property rights are clearly recognized, 
contracts are easily enforced, transaction costs in setting up and doing business are financial, 
judicial, and other governance systems and procedures.  
• Facilitate availability of and access to loan and equity finance, particularly medium to long-term 
opportunities to improve trade and investment capacity of SMEs.  
• Strengthen infrastructure services delivery to facilitate market access and reduce the cost of doing 
business. More investment is needed in key areas such as energy, transportation and 
communications.  
• Reinforce support structures for private sector/SME development, particularly institutional support. 
SME development strategy should be coordinated and monitored at the central level through a 
lean, but high level institution and progress should be reviewed jointly by public and private 
sector. SMEs need business services to improve their competitiveness (i.e. information, 
consulting, training, accounting, legal, advertising, marketing, courier services, technical and 
technology services, including testing for standards and certification requirements abroad, 
product upgrading, etc.).  
• Enhance policy coherence at regional, national and international level and actively 
manage aid effectiveness by: 1) joined-up government nationally; 2) country-based and 
international donor coordination and pooling of technical and financial resources at appropriate 
levels; and by 3) complementing official development assistance (ODA) made available to 
transition and developing countries for capacity building in trade and investment with 
appropriate market access. 
 
Regarding nominal convergence, Macedonia is facing with challenges that are common for the most 
economies in the region and beyond. Thus, uncertainty regarding the movements of prices and 
expectations of pressure caused by the process of real convergence, are the main challenges for monetary 
policy in the medium term. Further, Macedonia is facing with significant transition challenges and only 
through effective decision of these challenges the country will be able successfully to compete on the EU 
market. To formulate effective policy, it is necessary researching of the growth of total factor productivity 
in Macedonia as well as the reasons for low business investment. Macedonia's membership in the EU can 
improve the industrial situation only if access to a large extent makes Macedonia location from which 
foreign investors can serve to the EU market. This means that the domestic industry, with FDI must make 
the necessary changes to its output. These long-term structural shifts in employment and output, can be 
accelerated through the accession of Macedonia to the EU, i.e. sectoral change can be an important driver 
of change in aggregate factor productivity and income of workers in different sectors of the economy. 
Given the large gap in price and income per capita between Macedonia and the EU, price accepting 
will be an important source of inflationary pressure, as it faces the existing price distortions in the energy, 
municipal services, etc. Before accession it can move this factor as inflationary engine around the time of 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018                               
 
 
ISSN 2076-9202 
121
access where the effect of real convergence on inflation is combined with negative short-term effects of 
EU accession on fiscal balance, falling interest rates and so on. This will require careful management of 
the exchange rate. This means that, if the Macedonian real growth accelerates, Macedonia will be more 
attractive candidate for EU membership, but it will face with more intensive pressures to the exchange 
rate regime and macroeconomic policies. Labor, capital and product market, all these are transmitters of 
the monetary and fiscal policy, i.e. creation of a functioning and flexible markets is important, not only in 
terms of meeting demand competitive single market but in terms of creating a more effective government 
macroeconomic policy. Regarding Republic of Macedonia, it is important to keep in mind that the 
economic policies and reforms should be consistent with the reforms and policies of convergence and 
integration with the EU, as long-term strategy. 
 
5. Conclusion: Macedonia and European Single Market, mission (im)possible?! 
However, returning back to Macedonia and the challenge of the European Single Market, we could 
help much more if we ask the issue of improvement first of all to regional trade integration. Namely, is its 
improvement possible for the economies of the Western Balkans, including Macedonia, for the challenge 
called the European Single Market? 
Regional trade integration in the Western Balkans and trade cooperation with European countries is an 
important prerequisite for increasing regional trade flows and economic development in the region. The 
fact is that in the last few years significant measures have been implemented in the direction of market 
liberalization. But it is noted that asymmetric liberalization has not yet contributed to improving the 
position of the Western Balkans, emphasizing Macedonia on the European market. This is precisely what 
can give the right to consider CEFTA as a pre-accession financial instrument in the light of future 
integration with the European Union. 
 
If we perceive the structure of Macedonian exports, we will notice a lack of insufficient 
diversification and dominance of products with a low level of processing, which in fact makes it difficult to 
get involved in regional clusters (and European) production and distribution. It is precisely because of these 
facts CEFTA is an important instrument that can contribute to trade growth and regional trade integration. 
Thus, Macedonia will be a better prepared country in the face of competitive pressures on the European 
market. 
 
 
Consequently, the challenge we see in a more active inclusion in the European integration process is 
accompanied by a premise that emphasizes the importance of regional trade integration and trade growth. 
 
Of course besides CEFTA, additional policies that accelerate trade integration is SAA. The 
significance and effects that result from them do not mean a solution, because the problem of low 
competitiveness of domestic products and the weak link between export activities and the promotion of 
economic growth of the country can be resolved through the domestic policy and by intervening on the 
International Journal of Information, Business and Management, Vol. 10, No.2, 2018 
ISSN 2076-9202 
122
supply side, or the producers and exporters of the Western Balkan countries. Changes in the export structure, 
referring to the greater added value of the products is the main condition for growth of export 
competitiveness. Macedonia's trade policy should continue to be complemented with competition policies 
and additional infrastructure to promote exports and increase productivity in all sectors of the economy. 
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